
Guide to Facebook Ads Manager

Setting up an ad account on ads manager

To connect a new ad account on Ads Manager, you’ll need to be logged into Ads Manager.

From here, click on the dropdown menu next to "Campaigns."

Choose the account you’d like to set up, and click on "Settings" in the upper right corner.
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You’ll be redirected to the Business Settings page. From there, click on "Ad Accounts" on the
left-hand menu.

Once you’re on the Ad Accounts tab, click on “+ Add” to get started.
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If an ad account already exists but is managed by someone else, you’ll have the option to move
it now or add a completely new one.

If you’re creating a new ad account, fill out the required information and continue through all the
steps.
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Make sure to select “My Business” under "Usage" since you’ll be responsible for running the
account.

The final step is to confirm that all information is correct and that you are creating an ad account
for the right profile.
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Once set up, you’ll be able to see and use the ad account in the same dropdown menu we saw
at the beginning.

Creating a ‘Dark Ad’

Once logged into your Ads Manager account, start by selecting “Create.”

From there, select the objective for your campaign. Common objectives include awareness,
traffic (to website or events page), or leads. Leave “Auction” under buying type.

● For this example, we’ll select "Awareness."
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You’ll be directed to set up your campaign budget, ad set, and ad. Start by naming it and setting
a budget. Special ad categories should not be selected unless you’re promoting one of the
mentioned categories.
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Best practice is to set up a lifetime budget. If you don’t set it up, the budget shown on the right
will be spent daily. With a lifetime budget, it will be spent throughout the campaign duration.

Once your budget is set, create your ad set. Ensure you’re selecting the correct profile, specify
your performance goal, and for awareness ads, choose to maximize the reach of ads.
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Select your flight dates (the time you want your ad to run). The lifetime budget you selected will
be spent over this period.

When selecting an audience, avoid being too niche (unless the campaign targets a specific
demographic) or too broad. Finding a balanced audience is ideal for reach.

Next, select your placement. Choose placements based on the asset format and size. Ask
yourself if your ad would perform well on all placements or if it’s better to choose specific ones.
Letting Meta choose can sometimes be effective, but it's not always ideal.

Create your ad by selecting and previewing your creative. Ensure your accounts are set up
correctly with the right profiles selected.
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Choose the type of creative you’ll be using. Videos often perform better, but photos can work
well too. Ensure you use an eye-catching photo.

● Multi-advertiser ads: This option allows your ad to show alongside others. If beneficial to
your campaign, leave it enabled; otherwise, it's best to disable it.
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Once you’ve chosen the creative type, set up your asset and messaging. Provide 2-3 text
options to keep your ad fresh.
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Choose “Add a Destination” if you have a link for viewers; otherwise, they’ll be directed to your
Facebook or Instagram accounts.

When selecting your asset, ensure it’s in the correct format and follows content guidelines. If
you used automatic placements, Meta will preview your ad on platforms like IG Stories or Reels,
but adjust if needed.
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Choose your destination based on the campaign goal, often a website. Ensure you link to the
right location.

Review your assets on the right side, confirming the creative works across all placements. If
everything looks good, you’re ready to publish.
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Boosting content

Meta allows you to boost content directly from a post or Meta Business Suite. To manage your
budget and metrics best, boost from Ads Manager. For boosting, set up an engagement
campaign.

You’ll see the same setup page as with an awareness campaign. Complete all the details and
set up a lifetime budget.
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At the ad set stage, select a conversion. Choose the one matching your boost’s goal (e.g., post
engagement, traffic to a website, page engagement).

Continue to set up your ad set by confirming conversions, profiles, timeframes, and audience.
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For placement, choose manual placements. It’s recommended not to boost a Facebook post on
Instagram or vice versa; create separate campaigns for each platform for optimal performance.

● To save time, duplicate your campaign and adjust placements.

Create your ad by selecting your Facebook or Instagram page based on placement and
creatives. Choose “Use Existing Post” under ad setup, then select the post to boost.
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Once you’ve selected your post, ensure everything looks good in the preview on the right. If all
is correct, you’re ready to publish.

Questions?
Cristina Castrellon
Social Media Manager | University Communications
cec228@miami.edu
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